


THE COMMESSENCE

What 2020 Holds for eCommerce 
Retail sector?
Driven by urbanization, attitudinal shifts 
and income growth, Indias retail market 
is expected to double from US$ 600 
billion in 2015 to US$ 1 trillion by 2020 
as per IBEF. The tremendous growth of 
E-Commerce market also plays an 
integral role in the high scale 
development of the retail sector; by 2020, 
eCommerce will be a $700 billion market 
(B2B) with 530 million shoppers by 
2025, , coming at par with offline stores 
within a span of five years. Against the 

backdrop of robust investment in the 
sector and proliferation of internet users, 
India is now expected to become the 
worlds fastest growing E-Commerce 
market. 
 
E-Retail growing at a breakneck speed 
 
The past decade witnessed an increase in 
consumer spending, entry of key eretail 
players, faster internet speeds on reliable 
telecom networks, expanded reach and 
increased adoption of online services as 
well as a greater need for convenience. 
As a result, traditional brick and mortar 
models today are witnessing a decline in 
sales, whereas E-Commerce is booming 
with sales expected to reach US$ 120 

billion by 2020 from US$ 30 
billion in 2016. Clearly, the 
industry has become a veritable 
behemoth. 
 
Online customers are attracted to 
superior value propositions such 
as broader assortment, greater 
discounts and increased 
convenience. Hence, the future of 
e-retail will be ruled by instant 
gratification and path breaking 
innovations. 
 
Best of both worlds 
 
Omni-channel retailing is a very 
strong value proposition and 
gradually, all eretail players and 
brands will swiftly adopt multiple 
channels to provide a suave and 
seamless consumer experience. 
Omni-channel retailing will 
enhance sales and amplify reach 
among target audience. 
Additionally, this will enable 
shoppers to procure things online 
and exchange them at the offline 
and vice versa, leading to an 
augmented customer experience.

Revolution in logistics 
 
Logistics has always been one of 
the most challenging aspects of 
online retailing and with multi-
fold rise in online business and 
logistics is expected to evolve and 
become the most sought after 
services in the years to come. 

Constant innovation 
 
The forthcoming years will 
witness newer technologies 
and innovations continuing to 
revolutionize the consumer 
shopping experience and churn 
more online sales. To survive 
in the hyper-competitive 
marketplace, technological 
innovations will be crucial. 
Brands and retailers are 
striving to go beyond the 
norms and create a distinct 
identity for themselves, by 
constantly deploying newer 
ideas and innovations to 
amplify user interface and 
experience. Powered by 
technological innovations 
listed below, E-Retail is 
already on the brink of a major 
transformation: 
 
Artificial Intelligence is 
currently the buzzword, 
empowering brands and 
marketers with valuable 
customer intelligence. These 
insights not only improve, but 
also help anticipate futuristic 
consumer needs and make 
decisions for them. 
 
e-Retailers can leverage 
Virtual Reality to provide a 
transformational, virtual 
shopping experience, with a 
touch and feel concept, while 
doing away with the brick and 
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UnrestrictedSome initiatives which can 
be taken by business enterprises for 
environmental protection are:

· Recycling: Place blue recycling 
bins around the office for easier 
trash disposal. You can also 
provide smaller containers for 
recyclable materials along with 
individual employee 
wastebaskets. Demonstrate your 
support for sustainable products 
by asking your office manager to 
prioritize the purchase of office 
supplies that contain recycled 
materials.

· Reducing consumption: 
Encourage employees to 
minimize waste by reducing 
unnecessary printing, turning 
lights off in rooms that are not 
being used and bringing their own 
mugs and reusable water bottles 
from home.

· Facility selection and 
development: How green are your 
facilities? Whether you are in a 
warehouse, office building, retail 
storefront or have a presence in 
multiple structures, buildings 
matter. Does the building pay for a 
recycling service to regularly haul 
away recyclable materials? Is the 
lighting energy efficient? Take all 
of these things into consideration 
when making decisions about 
leasing or purchasing a 
commercial property.

· Travel policies: Travel uses fuel 
and other resources. Are there 
ways for your company to cut 
back on unnecessary travel and 
make use of technology, such as 
video conferencing, instead?

· Commute options: Does your 
company offer incentives for 
carpooling or using public 

IUnrestricted
· transportation to get to 

work? What about allowing 
some workers to 
telecommute one or more 
days per week?

Conclusion:
The environment is everything we 
depend on. Whether it be the trees 
that give us oxygen, the land we 
live upon and the rivers that provide 
us with water. The environment is 
crucial for the society and 
businesses together. We all have a 
responsibility to conserve and 
protect the environment. And 
whether it be governments, 
businesses, consumers, workers or 
other members of society, each 
much contribute to stop the 
environment from polluting 
further.

Agnes Francis 
(I M.com)

Amul (Anand Milk Union 
Limited)- Famous Indian 
Brand
Amul is an Indian cooperative 
dairy company,based at Anand in 
the state of Gujarat.Formed in 
1948, it is a cooperative brand 

the Gujarat Co-operative Milk 
Marketing Federation Ltd. 
(GCMMF), which today is 
jointly owned by 3.6 million 
milk producers in Gujarat.
Amul spurred India's White 
Revolution, which made the 
country the world's largest 
producer of milk and milk 
products
White revolution was 
spearheaded by Tribhuvandas 
Patel under the guidance of 
Sardar Patel. As a result, Kaira 
District Milk Union Limited 
was born in 1946. 
Tribhuvandas became the 
founding chairman of the 
organization and led it until his 
death. He hired Dr. Verghese 
Kurien three years after the 
white revolution. He convinced 
Dr. Kurien to stay and help with 
the mission
Kurien, founder-chairman of 
the GCMMF for more than 30 
years (1973–2006), is credited 
with the success of Amul's 
marketing.Amul has ventured 
into markets overseas.

U H T ( U l t r a - h i g h  
temperature) products and 
impact :
Over the years Amul has been 
witnessing growth in this 
portfolio, with the segment 
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motor concept. Brands can create 
personalized customer experiences; 
bolster customer experience and 
eliminate the pain points effectively. 
 
Chatbots have been touted as the future 
of customer service; these next gen 
platforms can serve e-retailers with cost-
effective benefits and aid in tasks 
automations. Chatbots powered by 
artificial intelligence, are designed to 
perform specific tasks, where users can 
interact with via a chat interface. 
 
Mobile wallets 
 
As the reach of internet continues to 
grow with brands and consumers gaining 
digital prominence in the dynamic space, 
55 per cent of online sales will be driven 
by cashless transaction by 2020. Mobile 
wallet share will double to reach 15 per 
cent from current 8 per cent. 
E-commerce is expanding steadily in the 
country and empowering various 
eRetailers to adopt innovative models to 
cater to the modern age consumer. In a 
nutshell, backed by favourable 
demographics, rising incomes, entry of 
foreign players and the unprecedented 
rise of smartphones, the long term 
outlook of the industry looks promising 
with players constantly innovating to 
augment a consumers journey. 
 
 By,
Ashwini D
I M.Com 
 

Importance of Commerce
in Saving the Environment
Introduction:
Everybody is affected by 
environmental issues. By 
developing sustainable practices 
within your organization, as well as 
your industry, you can help protect 
the planet for future generations.
Whenever your neighbors leave the 
town, they hand you the key to their 
house. Why is that? Is it because of 
security or in case of emergency? 
Yes. Is it because of their trust in 
you? Definitely. But what is 
stronger than trust and security? It's 
ethics. They believe you are ethical. 
That you have the proper 
judgement between what is RIGHT 
and what is WRONG. Similarly, 
society trusts it's keys to 
businesses. These keys are known 
as Business Ethics or Corporate 
Ethics and they involve 
environmental protection.

Business Ethics:
Business is one of the most 
important entities in the society. Its 
decisions and actions have the 
potential of creating a change in 
society, good and bad both. 
Therefore, to not misuse the trust of 
the society, businesses are bound 
by business ethics. It means 
fulfilling the commitments given, 
undertaking responsibility, not 
compromising in the quality and to 
ensure reliability.
According to society, business 
exists to supply goods and services 
to people. And according to a 
business, they exist to earn a profit. 
Businesses are run by human 
beings whose decisions and actions 
can create changes in the society or 

A business is not an isolated 
entity like an island, a business 
enterprise is a part of the society 
and influenced by society and 
should adjust to the preferences 
and values of society. So the 
main purpose of business ethics 
is to draw a line between 
individual betterment and 
social betterment.

Role of Business in 
Environmental Protection:
The environment is everything 
we depend on. Whether it be the 
trees that give us oxygen, the 
land we live upon and the rivers 
that provide us with water. The 
environment is crucial for the 
society and businesses together. 
We all have a responsibility to 
conserve and protect the 
environment. And whether it be 
governments, businesses, 
consumers, workers or other 
members of society, each much 
contribute to stop the 
environment from polluting 
further.

Government must initiate 
programs to ban the use of 
hazardous products such as 
plastic carry bags. Consumers, 
workers and society can support 
environmental protection by 
not using these hazardous 
products or other products that 
are not Eco-friendly.

Steps that can be Taken:
Business enterprises should 
take lead in solving 
environmental issues. It is their 
responsibility to check the 
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growing at 53%.Long life UHT products 
for urban populations, like Amul Taaza, 
which are packed in Tetra Pak cartons 
undergo UHT treatment to remove all 
harmful micro-organisms while retaining 
the nutrition in the milk. Amul sells 
around 4,00,000-5,00,000 litres of UHT 
milk and other value added products per 
day and forecasts this demand to continue 
growing at 25%. The UHT products have 
enabled Amul to position itself as the 
market leader in packaged milk segment 
without the need of maintaining cold 
supply chains.

Advertising :  In 1966, Amul hired 
Sylvester da Cunha, the managing 
director of the advertising agency as to 
design an ad campaign for Amul Butter. 
DaCunha designed a campaign as series 
of hoardings with topical ads, relating to 
day-to-day issues. It was popular and 
earned a Guinness world record for the 
longest running ad campaign in the 
world. In the 1980s,cartoon artist Kumar 
Morey and script writer Bharat 
Dabholkar had been involved with 
sketching the Amul ads; the latter rejected 
the trend of using celebrities
in advertisement campaigns. Dabholkar 
credited chairman Verghese Kurien with 
creating a free atmosphere that fostered 
the development of the ads.
Despite encountering political pressure 
on several occasions, daCunha's agency 
has made it a policy of not backing down. 

Some of the more controversial 
Amul ads include one commenting 
on the Naxalite uprising in West 
Bengal, on the Indian Airlines 
employees strike, and one 
depicting the Amul girl wearing a 
Gandhi cap.
In 2013, Amul tweeted a picture 
featuring the Amul butter girl, 
implying that 'freedom of choice' 
died in '2013', in opposition to the 
Supreme Court of India overruling 
the judgment of Delhi High Court 
and criminalising homosexuality 
again.
On 17 October 2016, Amul butter 
girl celebrated 50 years when she 
first appeared in the topical ad titled 
"Thoroughbread". The ad showed a 
jockey holding a slice of bread 
during the horse race season in 
1966. The impish Amul girl had 
appeared for the first time even 
before that, with Eustace 
Fernandez showed her offering 
bedtime prayers with a wink and a 
lick of lips, saying "Give us this day 
our daily bread: with Amul butter".
Their Ad on Aagey Badhta Hai 
India had an excellent response 
from the audience. It basically 
spoke about how their Milk is seen 
as a household product with catchy 
tune associated to it. It has close to 
2 Million views on youtube.

Marketing Strategy :
Amul always tried to provide their 
products at the best price. Its 
presence in every nook and corner 
has made it approachable in each 
house. They have not invested too 
much on Television 
advertisements. Rather they now 

prefer to use social media for 
their promotion and increase 
their presence. The brand 
actively uses two major social 
media platforms Facebook and 
Twitter. Recently it has used 
great graphics and videos for 
the Rio Olympics 2016.
Results Achieved :
 Without stepping in the 
hardcore marketing, Amul 
has made its way of success. It 
is now a household name in 
the Indian families with their 
wide range of dairy products. 
With many big players in the 
dairy industry, Amul is the 
only name which is on 
everyone's lips for dairy 
products. It has contributed 
the most in making India 
number 1 in milk production. 
However with the change in 
time, Amul has not changed 
their trademark "Amul Girl" 
that seems to be lucky for the 
brands promotion and 
success. In their each and 
every promotional campaign, 
this "Amul Girl" can be seen. 
Using the "Amul Girl" on its 
social media platform, Amul 
has been able to attract more 
number of customers to their 
social media pages resulting 
in increase in their business.

Joe Ivansic 
III year B.Com 
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Retail History
Retail comes from the French word, 
retailer, to refer to "cutting off, clip and 
divide" in terms of tailoring used from 
1365. It first was recorded as a noun with 
the meaning of a "sale in small quantities" 
in 1433 (French). Its literal meaning for 
retail was to "cut off, shred, paring." Like 
the French, the word retail in both Dutch 
and German also refer to sale of small 
q u a n t i t i e s  o r  i t e m s .
Retailing is the sale of goods or 
merchandise, from a fixed location such 
as a department store or kiosk, in small or 
individual lots for direct consumption by 
the purchaser. Buildings for retail have 
changed considerably over time. Market 
halls and bazaars, which were essentially 
just covered marketplaces, were 
constructed in the Middle Ages. The first 
shops in the modern sense used to deal 
with just one type of article, and usually 
adjoined the producer (baker, tailor and 
cobbler).  In the nineteenth century, in 
France, arcades were invented, which 
were a street of several different shops, 
roofed over counters, each dealing with a 
different kind of article was invented; 
roofed over. From this, there soon 
developed, still in France, the notion of a 
large store of one ownership with many 
counters, each dealing with a different 
kind of article; it was called a department 
store. One of the novelties of the 
department store was the introduction of 
fixed prices, making haggling 
unnecessary, and browsing more 
enjoyable. In cities, these were multi-
story buildings which pioneered the 
escalator. This is commonly considered 
the birth of consumerism.

As the world's population has 
dramatically increased, the needs 
for consumer goods and services 
has skyrocketed. As such, the term 
"retailer" is also applied where a 
service provider services the needs 
of a large number of individuals, 
including utilities like telephone or 
e l e c t r i c  p o w e r .

Article on General Budget 
2019-2020
Nirmala Sitharaman became first 
full time female finance minster 

thand she presented the budget on 5 
July this year after the interim 

stbudget was presented on 1  
February this year. Her budget 
speech also became the  second 
longest budget speech at 2 hours 11 
minutes, the longest budget speech 
is still being hold by former finance 
minister Jaswant Singh who gave a 
budget speech of around 2 hours 14 
minutes  The word "Budget" 
originates from the French 
"bougette" or leather bag. Another 
interesting fact about this year's 
general budget was that it was 
presented in a red color file holder 
called “Bahi Khata” instead of the 
old black colour bag. According to 
this year budget the size of our 
economy stood at ~ US$ 2.7 trillion 

thwhich is  6  largest in the world 

(3rd in PPP terms) the 
government aimed to make it 3 
trillion dollar economy in the 
current year andto reach US$ 5 
trillion in the next few years.
The finance minister started 
her budget speech with the 
following sentence ''We do not 
look down upon legitimate 
profit earning. Gone are the 
days of policy paralysis and 
license-quota-control regimes.
Like every general budget it 
also consisted of “Vision for 
the decade”

1. Building physical and 
social infrastructure;

2.  Digital India reaching 
every sector of the 
economy;

3.  Pollution free India 
with green Mother Earth 
and Blue Skies;

4.  Make in India with 
particular emphasis on 
MSMEs, Start-ups, 
defence manufacturing, 
automobiles, electronics, 
batteries, and medical 
devices; 

5. Water, water 
management, clean 
Rivers;

6. Blue Economy;
7. Space programmes - 

Gaganyan, Chandrayan 
and Satellite 
programmes; 

8. Self-sufficiency and 
export of food-grains, 
pulses, oilseeds, fruits 
and vegetables; 

9. Healthy society – 
Ayushman Bharat, well-
nourished women & 
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1. Team India with Jan Bhagidari. 

Minimum Government Maximum 
Governance.

Ø Key Highlights
· Vision for $5 trillion economy 

driven by investment.
· Transforming rural lives.
· New Jal Shakti Mantralaya to 

ensure Har Ghar Jal.
· Enhancing ease of direct and 

indirect taxation.
·  Strengthening connectivity 

Infrastructure.
· Gandhipedia to sensitize society.
· India's soft power.
· Harnessing India's space abilities

Some of the key areas where 
government emphasised more were like:
· INFRASTRUCTURE 

DEVELOPMENT
Government's intention to 
invest Rs. 100 lakh crore in 
infrastructure in next 5 years

· Connectivity
üMassive push to all forms of 

physical connectivity
ü Pradhan Mantri Gram Sadak 

Yojana,
ü Industrial corridors, 
üDedicated freight corridors, 
üBhartamala and Sagarmala 

projects,
üJal Marg Vikas
üUDAN

· National Common Mobility 
Card (NCMC) 
ü Inter-operable transport card - 

will enable people to pay 
multiple kinds of transport 
charges. India's first 
indigenously developed payment 
ecosystem for transport.

ü runs on RuPay card.
ü holders can pay for their bus 

· Metro
üNew Metro Rail Projects 

for a total route length of 
300 km have been 
approved during 2018-19. 

ü2019 - 210 kms metro 
lines have been 
operationalized.

ü657 kms of Metro Rail 
network has become 
operational across the 
country.

üPhase 2 of Bharatmala - 
States will be helped to 
develop State road 
networks

· E- vehicles 
üPhase-II of FAME (Faster 

Adoption and 
Manufacturing of Hybrid 
and Electric vehicles) 
commenced from 1st 
April, 2019 .

üoutlay of 10,000 crore for 
a period of 3 years.

üobjective - offering upfront 
incentive on purchase of 
Electric vehicles and also 
by establishing the 
necessary charging 
infrastructure for electric 
vehicles.

· Railways 
üRailway Infrastructure 

would need an investment 
of 50 lakh crores between 
2018-2030.

ü Proposed to use Public-
Private Partnership to 
unleash faster 
development and 
completion.

ü Government to launch a 
massive programme of 
railway station 
modernization to make 
railway travel pleasant.

· Housing
üA Model Tenancy Law 

will also be finalized 
and circulated to the 
States. 

üLarge public 
infrastructure can be 
built on land parcels 
held by Central 
Ministries and Central 
Public Sector 
Enterprises.

· Industrial 
Development
ü For ease of access to 

credit for MSMEs, 
Government has 
introduced providing of 
loans upto 1 crore for 
MSMEs within 59 
minutes through a 
dedicated online portal.

· Pradhan Mantri 
Karam Yogi Maandhan 
Scheme
ü Pension benefit to 3 

crore retail traders & 
small shopkeepers 
whose annual turnover 
is less than 1.5 crore.

· FDI and FPI
ü India attracted $64.4 

billion worth of FDI in 
2018-19. 

ü Local sourcing norms 
to be eased for FDI in 
single brand retail. 

ü 100% FDI to be 
permitted for Insurance 
intermediaries. 

ü Further opening up of 
FDI in aviation, media 
and insurance sectors. 

ü Statutory limit for FPI 
investment in a 
company increased to 
sectoral limit.
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Note: 
üDirect tax revenue has 

significantly increased over the 
past couple of years. increased 
by over 78%  i.e. from 6.38 
lakh crore in FY 2013-14 to 
11.37 lakh crore in FY 2018-19.

ü Government will undertake 
strategic sale of PSUs and 
continue to do consolidation of 
PSUs in the non-financial space 
as well.

üEnhanced target of Rs 1,05,000 
crore of disinvestment receipts 
for the financial year 2019-20

üPolicy of disinvestment - 
Government stake not to go 
below 51% - will be changed.

· Tax proposals 
üThreshold for applicability of 

lower corporate tax rate of 25% 
increased from RS. 250 crore 
toRs. 400 crore. (0.7%)

üEnhanced interest deduction up 
to Rs. 3.5 lakh for purchase of 
an affordable house.

üDeposit taking and systemically 
important non-deposit taking 
NBFCs can now pay tax in the 
year they receive interest for 
certain bad or doubtful debts.

ü TDS of 2% on cash withdrawal 
exceeding Rs. 1 crore in a year 
from a bank account to promote 
less cash economy.

üEffective tax rate for individuals 
having taxable income above 
Rs. 2 crore has been increased 
from Rs. 2 cr to 5 cr(increased 
by 3 %), Rs. 5 cr & 
above(increased by 7 %).

üNo charges or MDR on specified 
digital mode of payments. 
These modes are to be 
compulsorily provided by large 
businesses.

· GST
üTaxpayers having annual 

üturnover of less than Rs.5 
crore can now file 
quarterly returns. 

üFully automated GST 
refund module shall be 
implemented.

ü An electronic invoice 
system is proposed that 
will eventually eliminate 
the need for a separate e-
way bill. Further 
simplification of GST 
Processes.

· Swachh Bharat
üMore than 95% cities and 

5.6 lakh villages declared 
ODF(open defecation 
free)

üMore than 45,000 public 
and community toilets 
uploaded on Google 
Maps.

üTo expand Swachh Bharat 
Mission to undertake 
sustainable solid waste 
management in every 
village.

üRashtriya Swachhta 
Kendra near Rajghat.

ü Gandhipedia - to 
sensitize youth and 
society at large about 
positive Gandhian values.

· Farmers' Welfare
üBoost to agro-rural 

industries through cluster 
based development under 
SFURTI scheme with 
focus on bamboo, honey 
and khadi clusters .

ü100 new clusters to be set 
up to enable 50,000 
artisans during 2019-
2020.

ü100 Business Incubators to 
be set up to enable 75,000 
entrepreneurs under 

8

· Water
ü Constitution of Jal 

Shakti Mantrayala .
ü 1592 critical and over 

exploited blocks 
identified under Jal 
Shakti Abhiyan.

ü To ensure Har Ghar Jal 
(PIPED WATER) to all 
rural households by 
2024 under Jal Jeevan 
Mission focus on 
Integrated demand and 
supply side 
management at local 
level,creation of local 
infrastructure for 
rainwater harvesting, 
groundwater recharge 
and household waste 
water management.

· Youth Welfare 
ü National Research 

Foundation to be 
established to fund, 
coordinate and promote 
R&D 

ü Rs. 400 crore provided 
for 'World Class 
Institutions' for FY 
2019-20.

ü Study in India: to bring 
foreign students to 
higher educational 
institutions.

                      Arihant Jain
rd                       III B. COM(A) 

                     17SJE103
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India's banking sector is witnessing 
tremendous growth. E-payment wallets 
and zero-balance accounts are among the 
innovations that now allow Indian banks 
to reach a large population of people who 
were not able to access banking services 
earlier. Bank lending has increased from 
US$ 181 Billion in 2014 to US$ 281 
Billion in 2017. With 27 public sector 
banks, 21 private sector banks, 49 foreign 
banks, 56 regional rural banks, 1,562 
urban cooperative banks and 94,384 rural 
cooperative banks, the job opportunities 
in this space are immense. However, the 
type of job you get as a fresher will 
depend on your level of education. 
Contrary to popular opinion, having a 
Bcom is not the only way to get into the 
banking sector.  

Is BCom necessary to make a career in 
Banking and Finance?

At the basic level, a student who has only 
thpassed their 12  standard can hope to get 

jobs as data entry operators, junior clerks 
or call centre operators. Depending on 
their communication skills, the salaries 
for these roles range from Rs 8,000 to Rs 
15,000 per month. However, the growth 
prospects of these jobs are not much, as 
higher level roles require college 
graduates. Additionally, with increased 
automation happening in banks, many of 
these jobs may disappear over the next 
decade as computers will be able to 
handle the repetitive work required in 
these roles more efficiently and at a lower 
cost than human beings.

What do you need?

Banks who want to recruit freshers for 
higher level jobs are willing to accept 
freshers from reputed colleges who have 
graduated in any discipline, whether it is 
Bcom, BA, BSc etc. However, those with 
a BCom who have learnt accounting 

basics in their course, have a slight 
advantage in bank jobs which 
require a knowledge of finance. 
Specialised degrees like BBI 
(Bachelor of Banking & Insurance) 
and BAF (Bachelor of Accounting 
& Finance) which give the student 
more intensive knowledge of 
finance are highly desired by top 
banks.

Private Indian banks like ICICI and 
HDFC, and multinational banks 
like Standard Chartered and 
Citibank do not require this PO 
exam to be passed, and have their 
own job hiring process which 
includes personal interviews, 
group discussions and written tests. 
Depending on the bank and 
capability of the fresher, salaries 
for entry level roles for graduates 
could range from Rs 15,000 to Rs 
30,000 per month.

Freshers who want to join a 
government run bank would also 
need to pass IBPS PO (Institute of 
Banking & Personnel Selection 
Probationary Officer) exam 
conducted by IBPS. The State 
Bank of India also conducts its own 
SBI PO exam. The competition in 
these exams is fierce with many 
applicants applying for the limited 
number of PO positions available 
at these banks. Some of the 
nationalised banks include Bank of 
Baroda, Punjab National Bank and 
Allahabad Bank.

There are some differences in the 
career paths within a nationalised 
bank and a private bank. Workers in 
nationalised banks tend to have 
strong job security with housing 
and pensions provided. However, 

Private banks on the other hand 
offer privileges like employee 
d e v e l o p m e n t  p r o g r a m s ,  
flexible working hours and fast 
growth for talented executives. 
However, there is little job 
security and banks can lay off 
employees at short notice.

In order to increase the chances 
of getting a higher paid entry 
level job in a private banks, 
many students take additional 
courses during or after their 
graduation. These courses 
could range from short term 
courses such as Diploma in 
Banking & Finance to long term 
programmes like two-year 
MBA in Finance. There are 
some additional qualifications 
in finance that the student could 
get like becoming Chartered 
Accountant (CA), Certified 
Public Accountant (CPA) or 
Company Secretary, which 
gives them skills that are in high 
demand by banks.

Along with the qualifications 
given above, banks look for 
freshers who have strong 
communication skills and are 
g o o d  a t  w o r k i n g  w i t h  
computers. During the hiring 
process banks look for evidence 
that the job candidate has a 

What would be a better choice 
of course?

And what else?

, job promotions tend to be 
based more on seniority than 
talent of the worker. Also, pay 
scales are lower than those in 
private banks.
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The range of jobs available in banks is 
quite vast. Executives are needed in areas 
l ike customer service,  customer 
r e l a t i onsh ip s ,  l oan  p roces s ing , 
investment advising, compliance, call 
centre management etc. The banking 
sector needs to penetrate the masses so 
the real opportunity could lie outside the 
big cities. A regional posting in an 
emerging market segment could provide 
invaluable experience and set you apart 
from your peers. Rise to the challenge 
and explore your location options as this 
can give you a competitive edge.
Developing yourself to gain a career in 
Bankingvis an investment that will 
generate generous returns for years to 
come!

III B.Com 

professional work ethic and has integrity, 
as banks are constantly under scrutiny by 
all stakeholders including government 
authorities. Attention to detail, ability to 
crunch numbers  and an  eye  for 
innovation are also desirable.

By: Immanuel Finny J
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